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FOREWORD

During January - Februarys- 1978,. a national survey was condu_ -ed
to investigate reactions-to ph-air'.fund raising by public radio
and public televiSich stations, and,. .for public radio, to
deterrnine'levels of'awareness,and listening and reactions to
programing. With respect to public- television,the study was .

virtually identical' in procedUresto'studies performed and re-
.
porved in 1970 and 1977, and it provides a measure of changes
inpub is reaction over-the years. The portion of the study
.relat -,publio radio was introduced. in 1978.

A des
e

pti n of he 1978 survey and an analysis of the results
'have en origami id into four reports, each concentrating on
one aspect of the tudy,:.as .fellow :

Listening,

Radici On-Air Fund Raising

PTV 5n-Air Fund Raisi

Methodology

four rep are avails ?_leY from ,the Corporation for Public
dcasting which commiss'ioned the study. The study was per-
ed by Statistical Research, Inc. of Westfield, New Jersey.

'Because the investigation is based on a survey among a sample
of persons, rather than among all persons, the data are subject
to sampling errors. Moreover, survey results are obtained
through particular procedures which ace subject to nonsamplin
errors that may be associated with the type. of sample selecte
the use of telephone households, the fact that not all design
eample members cooperated, the questions that were asked, and so
forth. Therefore, in interpreting these data, the user should_
give full consideration to the methods used to compile them.
Each of the first"three reports li,sted above contains a brief
methodological abpendiy. The reader is also encouraged to,ore-
view the morn comprehensive report devoted to method° gy.
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PUBLLC CIO /TELEVISION SURVEY
JANU:ARY-FEBRUARY\ 1978

EPORT 1 a PUBLIC RADIO AWARENESS, LISTENING, AND PROGRAMMING
A

INTRODUCTION

This,repert is one of .four ribing a nationwide study of
Cl) awareness of and listeningto public..radio, as well as
reactions to on-air fund rhiSihg and to programming on public

ia, and Z2) reactiqns to'Ionair fund raising by.public
levision stations.

Pub
The' Specific tOpics covered sere :

For public redio,..1

The level of'a141a ends among-the Adult
populationras.:,Of early 197.8.

The lvei'rofflistening.

Reasons-fOr listening and reactions
prograMming.:

Reaction4 to on-air fund raising.

For pub.lic television, reaction s to, on -air fund
raising.

The public television portion of this survey repeated a similar
effort conducted in the two previous years. The., first two sur-
veys were intended to track PTV awareness, viewing, and reactions
to programming, as well as on-air fund raising. The 1978 study
focus was ,'confined td fundraising. However, in order to keep
-virtually constant the environment in which the fund raising
questions were asked, only slight modifications ofhe question-
naire were introduced in the current study. :This 19/Rport
therefore includes comparisons with former years.' The free ,

The 1977 study is reported in Public Television Survey,
January- February 1977, Corporation for Public Broadcasting,
May 1977 That report is in four volumes,: Report 1 - Awareness.
and Vewing, Report.2 - Fund-kaising, Report 3 - Program
ming Report Methodology.

1



iaudies
,

were m d4to to precede FestiVals '17 '77, and '7Bk -.-- 1 ,

spectively, to.obtai a reading independent of the'immediate
effects .of the major nationalpromotionaleffort7of the pubW

,

television year.

The public radio cortiofi of the survey was designed to provide
benchmark data against whicly-E/---track trends in wareness,
listening; and in reactions/to on air pledge campaigns, over time.
On-air fund appeals have thus far not been used exzt,nsively by
public radio stations, and the timing of the survey permitted
a reading of public response prior to an expected significant
growth in appl-iation of the technique.

Procedure's,
4

Interviews were conducted with 1067 adults, 18 years of age or
older, randOmly selected from among all adults living in tele-
phone households in the continental United States. In order
to include both listed and unlisted telephone households in
their proper proportion, a random-digit dill sample was used.

Appendix A provideS a brief description o-f sampling procedures,
interviewer training and.supervisiion,,and variability of survey
results. These issues are reviewed in.more detail in the fourth
report of this series, on Methodology.

Appendix B contains a ;bopy of the questionnaire It deviated
in minor respects from the 1977 version. These differences are
summarized in Repor 4 - Methodology.

ti

The data which were collected have been tabulated for many slab
group?, of the population: viewersannonviewers of public
television, listeners and nonlisteners to public radio, per ons
aware or unaware of PTV and,of public radio, those who have
seen or heard on --air appeals and. those who have. not, people who
report donat ns to FTV:and those who do not, etc. Not al of
the tabulati ns are- reported in this volume, but the'comfaete
tabulations are available at the Corporation for Public Broad-
casting:.

p 2
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EIGHLIGHTS, OF FINDIN(

Folicb_nng are higzlights from this nati na surve
suits are discugsed;in more detail and e documented
"Detail -ed Fi.ndinbra°r-sec n of this re o

In terms of their exposure to public radio-, the adult population
of telephone households.ih the continental United States maybe
classified into subgroups on the bases of awareness of public
radio:and listening to public radio as follows:

Pi.T;7a emess of National ublic Radio

21.per ent report having heard: of National Public
Radio.

- 79 percent indicat no recognition NPF.

Amdng persons Aware of their public radio station,:
29 percent` express recognition of National Public
Radio.

AWareqess of a. Public Radio Station

27 percent are aware of 'a public radio
their area, This groUp includes:

ea 2.6 percent who can, unaided, identify a
:public radio statioWs call letters and/or
frequency.

-- 24.6 percent who indicate: recognition
public radio station's call letters.

73 percent exhibit no awareness of a Nablic radio
station or have `no such station, available to them.
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Incidence of is- highe- among.:

years of age..

ted.

110Vseholds.

Re ideftt5 of A and 13 size counties.

Househol-ds o aining,-three or-m re persons.r

Incidence of liOtna, g i's-highest inthe.northeastern and western
glans of the cunt y, lowest in the 'south. :Differential-inbiddnees

of awareness aril liztening-by.region, as /wall as those by'county
size, probably ere 4ssociated with the geographic distrib6-
-tion-of public radio stations.

Programmin

When people who
major raisons r

Progr

Music prdg

News .ubl

Talk pl-oara

list n 'tc public radio are

en eral percent

k - 31 percent

- 20 percent:

- t12 p

Educa orlal p o rams - 6 percent

- Absence of cvii ercigls - 7 percent

When listeners
nine .possible
use of the med
quently &iven 'an
Of those who say
(54.-percent). ine
ih 'addition't0.0til
permitted).

asked on a closed-end basis whether eabh of
115 for listening Mel to explain their own
music programming the reason most fre-
firmative respon 8a percent of listeners
ey listen beeau e of usiC, the majority
to they listen o cla sical music (only, or

ypes of mus multiple responses wer



A third or less of ever listeners express recognition of in-
dividual NPR Programs; the proportion aware ranges from 32
percent of listeners for Folk Festival USA to 6 percent for
Earplay. The relatively high level cd recognition for Folk
Festival USA may be caused by confusion with commercial pto-
grams bearing similar names

Most public radio listeners express satisfaction with their sta -. _
tion's programming. Asked how satisfied they are "with what-
is_available to listen to on public radio today," 29 percent
report theyare "very satisfied," 56 percent "somewhat satisfied,"
4 percent 'riot satisfied at all"; 11 percent do not respond.

:The program types whiCh listeners most- -often indicate they'
like:to hear more of on public radio are:

MUsic in general or of some: specific variety
-35 pecent

News/public affairs 18 percent

Talk - 14 percent

Educational 9 percent

Public TV and Radio

The greater the awareness or viewing of public television, the
greater'the awareness of.or listening to'public radio, and vice
versa. Most people who ever listen to public radio also Vetch
public television,. However, 55:percent of the population has
watched PTV without having ever listened to public radio.

tit



DETAILED FIN- 1 GS

1 -About-a fifth of the adult 1.5opulation.re-
,

_g 111 of" National Public Radio. :ro place this
in per pettive,1117a was one' of even networks for
gnition levels were obtained. The following percentages

e t-ecognitift of the v=arious radio networks

CBSRadto Netwrk R3 percent

NBC Radto Network - 72. percent,

Mutuad 1 roadcast irig System - 65 per

ABC nteripo- y Radio - 42 percent,

ABQ7--nfO nation'Radio - 40 percent

National Public Radio - 21 peraent

Eutualj; --k Network - 12 pe oa

persons who -port awareness of their loCal public radio .

percent'state_,they have heard of- National public
(-) those who are unaware of- a public radio station k
.41it percent indiHate they lave -heard of Nationa1

b 'c Radio Station Awareness., Among the adult popula-
cent are aware of a public radio station in their
group is .composed as follows:

2 6% of the population are aware ,unaided. That
is, they respond positively when asked if
there is a public radio station in the
area -', and correctly identify' the station
call letters'and/or the frequency;

are aware aided. That is, they respond
positively when asked if they have heard
of station

vThe question was as follow -"Pdblic radio stations do not
01-1.V conmercial advertising and are sometimes considered to
ceti oral stations. We are particilaarly,interested'in the
c adie Stations that identify themselves with theNational-

-IcRadio Network, known as NP RI -Arp there any such public
4.4i0 Stations,: in your area?...Do you haopen to Rpow the station

Q411 -letters or the number' on the dial off any of these.stations?
,Wbet are they?"
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The remaining 73 pereent-of the population is unaware 'of a
public radi% station; this include those unaware of an existing
station and those residing in areas without public radio pene-
tration.*

Factors Associated with Awareness. Table 1 provides demo-
graphIc p:o_iles of persons who are aware of a public radio
station in their-area and of'perSon. who are not aware, making
possible a Comparison of the,cdmposition-of these two population
segments.

Chart 1 shifts `the focus from demographic profiles to penetra ion-
of awareness within demOgraphic subgroups. As indicated in
the chdrt, the level of awareness is higher among:

Males.

Younger .people.

The better ed0

White collar households.

Risiddhts of A- and B size co ies.

Person- whose- car or cars contain an FM radio.

Awareness is greatest in the northeastern region of the country,
-.lowest in the south, a fact, which doubtless is closely related
to public. radio availability.

*Prior to the interview, for each household in the original
sample, as many as three PTV channels and three public radio
stations (CPB qualified stations) were ascribed as available for
-reception,in the local area.. The television Market area was
used to determine _both viewing and listening boundaries. Pro-
cedures for predesignation of channels Sand stations specified
'that, where doubt as to Potential reception existed, a possible .

-station be listed rather than none at all. Because of the un-
certainty- as to actual reach of public radio stations to the
areas of reidence of well over a. thousand respondents inter-
viewed, no estimate is offered hereof the proportion of the
population to whom public radio is not available, as distin-
guished from those to whom it is available hutwho are unaware
of it. /



DemOgraphic Char

Table

eristics by Awareness of Public Radio S ation

Aware' Unaware
-290*) (N=777*)Characteris

Sex

Male
Female

Age

18 -21

22-29
30-44
45.-59

60 or 61ver

Some H.S. or less
H.S. graduate.
Some college
College grad.+

Occupation of
chief wage earner

White collar
Blue collar
Retired/not employed.

Household income

'Under $10,000
$10-,000 - $14,999

. -$15,000 - $19,999
$20,000 or more

47%
53

Characteristic

Home ownershi-

40$ Own
Rent

No.of nersons in

Aware Unaware
(Nz290*) (N2777*)

64%

9 9 1 15

, 27 18 2 27
30 28

\

3 22
19 20 4 . 20
15 25 5 er mere 16.

-N:

. 11
36

'25

29
38

20
13

42
33
25

Presence of child
under 12 in HH

Child
No child

.Race/ethnicity

39
61

White 87

Black 9

Spanish/other 3

County size

17
16
18

34

66

A 54 34

B 28 -29'

,27 35 C 12 22

21 19 D 6 15

16 19
36 27 ,Rion

Number- of cars NIrtheagt
-i) Central

None 12 11 South
!1 34 38 West
2 42 38

3 or more 12 13

FM radio in ca-i (s)
Tffase: Persons with car)**

FM radio(s)
-No FM radio(s)

69 58
31 42

*Minus "no answers." Percentages may add to 100 due to rounding.

*BasPs: Aware - 241, unaware - 616: answers" have been omitted.)

To be re

36
36
11
16

Of those who are aware of their public radio station, 9$ are 18 to 21 years
of age; of those who are unaware, 9% are 18 to 21; etc.

9

21
37

30

13



Chart 1

Penetration of Awareness t the Publid Radio Station in Selected Demographic Subgroups

'afamaeailLik!gzala

Kale
Female,

18 -29

45-59
60 or over

Some H.S. or less
H.S. graduate
Some college
College grad.+

Occupation

r

chief wage earner:

White collar
Blue collar
Retired/not employed

4

Under 8I5,000 HH income
815,000+ HH income

FM radio in oar(s)
No FM radio in ear(s)

1 or 2 person HH
3+ person HH

Child under 12 in EH
No child under 12

White
Black or other

A or B size county
C or D size county

Northeast rhion
Central
South
West

To be read: 311

Percentage Aware Base

rurrnLyrrrryrriar
3:111:1:111:1:133:1:132:

XXKIXIM i t :I UKU

1:1:11:13:11111:111:1:11Z

wrrnlw nrivrnw

miAllaamouammaan
:r:1 :111 :1 :1.1

aaMEMaam

:09:1:Encim1ms
Tana romccc

3:1111:111 il 11:137:

ANNUMEINaM1

amiaawncinan:
9 :1 :1`t :1: ,3:1

revrezrOal
umnsamcialanto:

TEvErrrrnrcrr
ximiamiingenlyt

I 131

Tival:ncrratori:

namnimmunamL,

31% 448
25% 018

34% 299
29% 293
.27% 201
18% 230

13% 244
27% 382
35% 223
42% 170

35% 452
22% 305
22% 22-9

27% 447
32% 403

32% 521
22% 334

25%, 484
30% 542

30%
28%

28% 877
28% 124

33% 722
345

39% 269
390

13% 262
32% 146

25% of females -are aware cif their m_b1,_ radio

10

et-



Public Radio Listening

Listening. evelS.. Of t
households,

-27% are aware of a' publie_

..:

radio station in their
area,-.at least at the
recognition level.

Of the station- aware,

Of the .ever listeners,-

eport ever listening.

report listening last
week, and

24% report listening
regularly.

adult population i-:te,lephone

are Unaware, including
those who have
public radio available.

44% do not report ever
listening.

67% do not report listening
last week, and

76% do not report listening
regularly.

Chart 2 applies these data to the total population base, showing
the segmentation of the population in terns of relationship to
public radio.

Factors Associated -ith LiStening. Table 2 provides demo-
graphic- profiles of people who report ever listening to public
radio and of those who never listen*.'

ti%

Chart 3)shifts the orientation from composition of the listening
and,nphiistening- population segments to penetration of listening,
depicting the le el of listening within demographic subgroups
of the populatib The incidence of listening is higitier for
those persons who:

Are under 60 years of age.

- Are better educated.

BeIong_to a white collar household.

Belong to
persons.

a household containing 3 or more

Reside in an A or sjze county.,

The incidence of listening is highest in th .northeastern and
western regions of the country, lowest in the south.

11



east -week, regular
listeners

Fast-wtek, but not
1isteners

Ever listenerst'but
not paSt-week

"Station-
nonlisteners ever

Unaware of public

radio station

(Or none available)

Chart 2

Public Radio Aw4reness and Listening

Percent

2%

10%

Past-we wx
listeners

4%

12%

73%

Base: 1057

12
72

Ever
liSteners

15%
Station-
aware

27%

Statioi-
unaware

73%



Table 2

Demgr h1C Chdra erj,Itic5 of Listeners

Cha

5ox

a

6ta

18-21
22O
30-0
4S-$9
SO or over'

_50

Sone H.S. or less
H.S. graduate
SOIlie college
College grad. 4'.

Occupation of
211.1?A!aLSAil221:

Whlte collar
Eau, collar
Re =ed /not 0

seh come

Under 510,000
10,000 $14,999

08,000 X13,999
$2.0,000, or more

none
1

2

or more

PM radio in car(s)
Bade; Persons

M
o PM-rad o (s)

cor)

us 'no answers."

'Eder Vever
Listeners Listeners
(Nz1820) (N;905*) Cha

8

o%

28
19
25'

Ll

yl 76
35 38
24 21

.

30 114

nlisteners to Pub

Home ownership

Own
Rent

Presence of child
under 12 in

Child
No child

gac4e-0-211c.

White
Black

59 43v Sp nish /other
26 - 32
14 25 County site

27

13

32
43
12

68
32

34

19
28

11
38
38
13

60
40

-S May rlot add

B

C

Region

Northeast
Central
South
WPst

100 due to rounding.

n- nlisteneps 725:, (No as have been

Of these who report ever 5tering to puo1ic radio, 3

of ago; those t,Th0,never 9% are 1,3 t5 21,; e

13

Ever Nov
Listeners LiZtene
(1,1=162*) 0

62%
03a

13
25
24_
22'
17

42
58

55
27
11

s

16
17

34
66

88

37 23
35 37

9 27
19 13 '

to 2 years



Chatt 3 0r

Incidence of Public dio Listening ib Selected Demographic Groups

Demographic Grout,

Male
Female

1B-29
30-44
45-59
60 or over

Some H.S. or less
H.S. graduate
Some College
College:grad.* 1.

Qccupation of chief wage earner:

White, collar
BluabCollar
Retired/mot:employed

Linde S15,000 HH income
0+ income;

3M radio in ea
No' F,M radio in car(s)

2 or 2 person
3 person HH

mcma=cg

Child under 12 in yH
No child under

White.
Black or. Other

A or B size County
C or 0 size county=

Northeast region
Central
South
West

he read: ' males and

3:11:1:1'1:1111:1Z

far ever

14

la%
16%
`19%

8%

299
293
201
230

7% 244
14% 382
17% 223
28% 17Q

20% 452
13% 30
10% 229

15%' 447
18% 403.

17% 523
13% 334

12% 484
18% 542

18% 372
14% 673

15% 87.7

17% 124

18% 722 t
9% 345

22% 269
14% 390
6% 262

21% 146

to their Public radio station; etc.
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eaSons igtenin unaided. People who report ever

listening to public radio were asked,, "Why do you listen to
the,he public radio station?" The following summarizes their
responses. (Note that multiple responses were permitted.)

One or more reasons related to
other than music

News/public affairs
Talk
Educational
Other specific programs

am types
36%

20
12

6

4

Programming in general 35%

',One or ore reasons related to music o 31%

Music - unspecified
Classical music
Good mug,ib'
Other specific types of music

No 'commercials

Other reason

No_special -reason

No answer

Base

12
9

8,

( i'82)

Among specific program types, mu is programming in general,
or some type of music programmin, is the most frequently cited
reason for listening to public radio; it is,Mentioned by431
percent of listeners., NewS/publioaffairs is the runndrup,
with 20'percent. Responses categorized as "programMing i
general," mentioned by 35 percent of listeners, include stag, -:.
ments concerning program quality, variety, enjoyment, unavaia-
bility on other stations, etc.

question
II!: for Listening 4ided. As a follow-up to tile

-open-end question on reasons for listening to public radio, eyD,
-listeners were asked: "1 am going to read a list of reasons
why %person Miht listen to public radio. For each ,one , please
tell me whether it helps describe why you listen." Nine possible
reasons for kistening were given. Chart 4 shows the proportions
of listeners who indicate that each reason helpS describe their
motivation for listening.

AS in.response to the earlier, open-end question, most-litene
cite,mUsi& programming as their reason for tuning, ih.to public
radio. The 139 persons who stated that music. programming was.a
factor were asked ca followLup qUestion: -"You said you -listen
to public radio to hear music programming, .What type of.music
4doyou listen to?" The responses distribute as fall6ws
(Multiple responses are ermitt,ed.)

,15,



.Reascns,

Reason

Music.programm __g

To hear specific programs

News programming
I

Public-affairs programnIng ,

Education or nstr al
programming'.

Prefer the programming. on pu
radio to that which is avails
able on the commercial stations

Chart 4

eners Consider Helpful in De c_
to public Radio

No advertising co

To hear

Arts programming

None of the above
no answer

a

vials

person

Base:

ing Why They Listen

ercenta e f List<ene

11.1-1:r13:13:13.1:iSent.ismaelINI:1:131:111TINErrEnrIVI:IT

1 a3=1:13:13 CnCuEnCnurrprvr cururrrnr

EILMEMEEMEMETe

M1aaNuquinuM11 3M3NanaUnnaM1ual:

,hrrrerlys:13141113:13-1,rmixrt.

NAmmova:WIPMM011anTrnagr

aJm1 1.1 A1,M411.1 umEmm4. mn

people rho ever listen to public ra

16

72%

60%

50%

55%

52%

51%

46%

2%



Top-40 - 27 percent

Jazz - 14 percent

Middle-of-tile-road - 12 percent

try,and western - 10 percent

Progressive - 8 percent

4
ether specific types of music

Muse in general - 16 percent

pe :ent

The 116 listene who indicated that they listen to hear, specific
programs were As d: "You said yoU listen to public radio to
hear specific prog ins. Which particular programs would they
be what-are the names of those programs?" : The responsys may
be catelgorizect as follows (Multiple responses are,permitted.7

-Newsi(public affairs 29-percent

Classical music,- 14 percent

Other specific types of music - la percent

Talk - 9 percents

KPR programs - 9 percent

Music in general - 7 percent

MiscI2aneous programs, including sports,
education, drama, religious programming,
etc. -j 24 percent

No response - 80 percent

Overall, -28 percent of these listeners mention-at least one
music program, and 52 percent some other type of-programming,
excluding music and NPR programs.

17



Pi,og arcing span-
to. public Tadio.
explicitly refers
ness.,0 NPR prograMmJ.ng
faction with public red
listeners would like to
quantity.

NPR Progra All respon
"have heard of each of 'ne
The following summariz s the
the general population (:)e alv4P
and public radio listerl

he motivation-for listening
11e of proRramning was

e the context of aware-
such'mograms, satis-

Vogrmtlming, 4Ad progliams that
brc:Adcyt in greater Or lesser

Progra

ether they
programs before."

recognition among
public radio sator

Paul Harvey.News
CBS 113/s: eery ,Theater
Metropolitan Opera Oro
Folk Festival USA:
All Things Considered
The-World
Options in Education
Voices in the Wind
arplay

Base

6SQ
S1
46

19

1_2

7

2

Awareness of all progrARIs5 inel1,di.Pg
high.er among those aware of a
area than among the grl§p,A;
people who listen to plAtajc sadA
the NPR program with the bighest
by only a third of mblie fedio'
latively high level of Decognit&o
result from confusion Un on me
titled.' Only onecomimi)cial hetw-
generates less awareness tivn the De
even among-public radio

Public Raao Public--' Radio

-a-- re Listeners

70%
66
61,
27
20
19

12
4

go)

72%
71

70
32

28
19

16
6

(162

NPR g tends to be
radio station in their

and higher yet among
onetheless, Folk Festival U A,.
erles leVel, is recognize
rIrs-, Moreover, the re-
r Poly Festival USA may
pr©gr'a-tns that are similarly

program, The Wqr41_Tonig1-2I,
t recognized NFR.programs,



I.,

people who ind.td ewae ness of the-se-kr-0gram Were asked
if they have ever, ne to them.. The' following percentago's
of program-awat'e P -radio listeners report ever listening:

Paul
list

CBS

-vey Nuws - 9 percen=t of 117 public radio'
s who ere,aware of the - p ogram

Mystery 'heater - 81 percent of 120 .

Metrgp©litat Opera roadcasts - 78 percent of 114

Folk Festival USA - 75 percent of 52

All Things Coftsidel;ed - 67 percent of 46

These,bases,
Even 'smaller
and the daia
aware of 0
of 26 report 1
Earplay.

-

ti Uaerly for the two NPR programs, -are small.
are available 'for the remaining programs,.
be treated with caution: ,23 of 28 persons.
Ed cation report having listened to'it\ 10

in the Wind, and 5 of 9 to

Satisfaotio with Programming. The bulk of listeners to
public radio a _ somewhat satisfied' with public radio
programming, jets asked: "How satisfied are you with what
is available to ligten to on pUblic radio these days -- would
you say you are very setisfied, somewhat satisfied, or not
satisfied at sal--7--Their-answer-s--distribttte-a&-faIIaw-s4----

Very satigfIed - 29 percent

Somewhat satiSfied --, 66 percent

Not satisfied - 4 percent

No answer 11 percent

program Quanit
programs would yot
was followed by, "WIle,

less of on public 17,edi

Listeners were ,asked, "What kinds of
to hear more of on public radio?" This

kinds- of programs would you like to hear

Overall, 35 percent of- listeners ask for mode music, so
more than one type of music,.and 48 percent ask for one
other ,types of progremn Nine percent icate that
is no need for more of any program type, and 19 percent
tenets dices mot respond to the question.

19
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or more
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Mare programming of the,following types is requested:

- Music 35 percent

--'MUsic in-general.- 13 perLent

-- Specific types of music-not elsewhere
classified - 22 pdrcent

Classical music - 11 percent

Good ni-t161c_- 3,percent

News/public affairs --18. percent-

Talk - 14 percent

- Educati onal programs - 9 percent

Miscellaneous programming, including sports,
religion, drama, etc., each requested with
insufficient frequency to report separately

. 19 percnt.
r

On the other hand, 17 :percent
N
of*aisteners:want less music, and

30 percent ,want less of some other type of programming. Fifteen
percent do not want a reduction in any program type-, and 42
percent'of listeners did not respond to the question.

es-s programming of the f llowing types requested:

Music - 17 percent

-- Nonclassical music - 12 percent

-- Classical music - 5 percent

-Talk - 9 percent. _

News/public affairs - 7 percent

Miscellaneous programming 15 percent

Some of the comments classified as "miscellaneous" are in fact
not program types b,ut quality. For example, a listener might
Say he wants less "dtill" or "stupid" or "loud" programs, or
less low-quality programs of a particular- type rather than a
smaller. total quantity of,that type. .

20



r the aw jenes s or viewing oT public t6aevisdon, the
tilewk7areness of or listening to public radio, and vice
This is an unsurprising finding in light of the similarity
aphos of aware persons and users of-'each nediuml and in
the similarity in geographic distrIbuion of public radio

V etions. "'able 3 details the interrelationships in aware-,
d

table segnents the population in terms of
ge of both nedZa.

At^; both FIT aid public radio
AAA o PTV °hay
AvWe .0 public radio onLy
URANIar, of both A

user of both: PTV and public radio
of PTV only.

ver of public radio ly
Novus of both

pl
-tp4m-

vr,

se

Percent of

q21-11221ation

26%
65

a

3b
55

30

(10'49)

Listen to public radio also watdn'rfV, but

waning to public radio.

p



"Table 3

ert^elatic_ ps in Aware _ and-Usage of Public Radio-and Public Television

Level of Awareness .or Usage__

.Aware. of public 'radie ,unaidid
Aware"aided
'Unaware of public ,radio

-.PastWeek°and regular listener
Past-week,not regular'listener
Ever, not past -week- .listener
Never listener

Base

Aware o TV
Unaware of PTV

Fast-week viewer of PTV
Ever, not past-week viewer
Never-viewer

Base

Pe centa e o_ Sub ---oU

:Aware
PT

3%
26'
71

Unaware 'Past-Week Ever
PTV Viewer PTV Viewer

-%
10-
90

2%
,3 -

11, 3

84 93

Aware
Public
Radio

97%
3

60%
20
21

(284)

(90)

Neyer
Viewer

4% 2% 1%
29 26 17
67 73 83

3% 2%. 1%
4 3 1

14 11 s
80 95

Unaware
Public
Radio

Listener
ublic
Radio

Never
Listener'.

89% 91%
11 4

44% 45%
20 20 20

37 15, 36

(765) (891)

Percentages may not add to 100 due to rounding.

To be read: Of those who are aware of their- PTV channel, 3% are also aware of their
public radio station unaided, 26% are aware aided; and 71% are unaware
of their- public radio station; of those unaware of their PTV-channel,
'10% are aware of their public radio station 'aided; atc.

2 2



Sample Design

APPE DIX A

METHODOLOGY

The findings,of this study apply. to adults, 18 years of age
or older, residing in te1ephoriie hOuseholds the case
of public television findings, residing.in telephone and tele-
vision hous&holds) in the continental' United States.

Because of the importance of telephone households not listed'
in current:telephone directories, the sample used for this
study was a replicated random sample of telephone numbers.
based on random-digit dialing.

At least three attempts were made, in various time Periods,'to
reach'eachrtelephonanumber in the predesignated-sample. When
a household was contacted,-.at least fOur attemptswere.m4de to
interview the-person who'waq randomly selected frOm among all
adults living in the- househOld. Additional.efforts were made
by specially. trained personnel to convert initial refusals
into interviews.. Of.the predesignatectsampie, 50 Percent were
found to be household residences. Interviews were compketed
in 70-perceht of-the households.

Interview Procedures

qnterviewing was conducted.'during-JapUsary and February'1978
from the ,Tifield, New Jersey,- offices' of Statistical Research,
Inc...by highly trained and closely supervised interviewers.
-Each .interviewer received tutored, nstruction, extensive prac-
tice and drill, and the experience of several practice inter--
views. 'Interviewers were monitored by.superVisory personnel
via special equipment which is used solely for training and
supervisory purpose's.

of Result

All survey results e subject to variations or uncertainties
that are a function 'of; (1) the fact that a particular sample,
was selected and (2) the methods and procedures adopted for
the survey and the manner in which they were carried out.

2 3



one; of the -two -major: sources of
. variabil-

ity_ is the _difference between the survey result obtained with
athe sample, actually Used, and the result that would be - obtained

ban_attemptedcomplee survey of the population conducted in
the same manner and with the sate care,

In a survey based on a probability sample, such as was used in
this study, the risks or probabilities of sampling error of
various sizes can be calculated in terms of standard errors-.
Tabae A-1 provides standard errors that apply to proportions
of people who responded in a particular manner to questions- in
this study, given the sample base. If all adults residing'in
telaphohe households (and in the case of public television
findings, residing in telephone and television households) in
the continental linited States were asked precisely the same
question in precisely the same manner as was the sample, the
probabilityds 95 Percent that the proportion giving a parti-
cular response would equal the sample proportion plus or minus
two standard errors.

NonsapTling error cannot be measured as precisely but can
only be estimated through methodological research studies or on
the basis of judgMent.' Sources of nonsampling error include
exclusion of nontelephone:houSehoIds from the sampling frame,
failure to obtain response from all predesignated sample membersf,
possible respOnSe error on the part of respondents, interviewer
variability, 'coding and processing errors.

These possible sources of error and efforts to minimize them
as well as other methodological aspects of this study, are
discussed in more detail in the'fourth report of this series.
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TABLE A-1'

R R CPR PORTION fOR VARYING SAMPLE SUES

50 100 150 200 150 300 350 400 450 500 550 Epp 650 ,700 159

15/85

/60

75

30170

35/65

4u/60

4

50

4
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AWE A-1
(CONTINUER)

TABLE OF STANDARD ERRORS OF A PROPORTION FOR VARYING SANPLL 542E5

SAMPLE SIIE

1150 1200 1 1300 1350 1400 1450 1500

5/95

15/85

20/B0

25/75

30/70

35/65

40/60

45/55 2

50

1

1

1



APPENDIX B

COPY OF RUETIONNAIRE
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49J3 . PUBLIC TELEVISION:AND RADIO STUDY: JANUARY 1978

POSTED INTRODUCTION

GOOD. EVENING(MORNING/AFTERNOON), THIS IS MRS. ANN CARTER.' I'M
CALLING YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY, ON
TELEVISION AND. RADIO.':,-BUT FIRST LET ME VERIFY, LS THI§ AREA CODE-

AND THE NUMBER : IN (State)-,

YESAsk Q.II NO--Verify number reached, t rminato,record
"115"-as result and redial correct number.

YOU, CAN YOU TELL ME PLEASE HOW MANY TELEVISION SETS. YOU HAVE
YOUR HOME?

One or More-- Record.k of TV's in
space on CRR card
ntinue with Q.III.

None- =Ask= Q.IIA

A AND HOW MANY ADIOS DO YOU HAVE IN YOUR HOME?'

One or More--Record # of radios,
follOwed by letter
in WN.space on CRRcard
4. continue with Q.III.

-

None- -Terminate and
record result
as "SOR."

NOW, I NEED TO SELECT. ONE PERSON IN YOUR ROME TO INTERVIEW-ABOUT IS OR
HER TELEVISION VIEWING AND RADIO LISTENING, IN

PERSON I FIRST NEED TO KNOW HOW MANY PERSONS a EARS OF AGE OR (PER
RD4R TO SELECT THIS

ARE CURRENTLY LIVING IN_YOUR HOME?..40ES THA :INCLUDE YOURSELF(..-
Enter number on CRR card, in total bom If , none.-=terminate' and
record "SCA" as result

COULD YOU TELL ME HOW MANY OF THESE ARE MAt S?
in column headed "M's" on CRR card.

THEN THERE IS(ARE) FEMALE(S) AGE 18 OR OVER? -Record number
.f. Pis .in .column headed "P'a" on CRR card. -

Check random number dbovb number ormales male card) or number o
females (if female oard) in respondent selegtor mention to determine

-pd-roon to be - interviewed.

VI, THANK YOU VERY MUCH, THE PERSON I NEED TO INTERVIEW IS
If person on.talaphone, go to Q.1 on questionnaire (or Q7-fr*-17..1----1
radio only). Otherwise continue with....15-HE (SHE) AVAILABLE NOW
THAT I MIGHT SPEAK WITH-HIM (HER)?-

Record number-

YES - =Reintroduce purpose of call and 4a to Q.1 on questionnaire
(or Q.'16` if radio only).

NO --Arrange callback via Q. VIA

VIA. FEMALE: WHAT WOULP.BE A CONVENIENT TIME IN THE MORNING OR
AFTERNOON THAT I MIGHT CALL BACK TO-AK WITH HER? -..FOR

WHOM SHOULD I ASK? If female unavail Ale duri.ng day,-state
WE WILL TRY.TO REACH.- HER SOME EVENING. Record- Evening"
.ire callback :section:''

MALE= WHAT WOULD BE A CONVENIENT TIME THAT I MIGHT CAL TO
COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD I ASK!

Record N.Y. time, day date and name on CRR card.

CALLBACK

VII. GOOD EVENING (MORNING/AFTERNOON). THIS I MRS. ANN CARTER. MAY I
SPEAK WITH MR./MISS/MRS.'. _ _ LEASE? THANK YOU.

-RESPONDENT COMES TO PHONE, CONTINUE WITH Q.vr27.
RESPONDENT IS NOT AVAIDAREE,' ASK Q. VIA..

VIII, MR./MISS/MRS. I'M CALLING YOU LONG DISTANCE IN CONNECTION
WITH A SPECIAL STUDY ON TELEVISION AND RADIO.

28



PROJECT 9J30: PUBLIC TELEVISION

AWRA010,STUDY: JA!IUARY 1978

SERIAL!

FIRST COULD YOU TELL ME, PLEASE. WHAT CHA
`discus aL £3, ask: AND WHAT ABOUT THE CH
IF ANY, OF THESE CHANNELS CAN YOU RECEIVE

ELS YOU CAN RECEIVE
NELS BETWEEN 14 AND

ATT,'S INT 0 ADULTS

YOUR TELEVISION SET? :f no"
-- THE UHF CHANNELS WHICH.

IS A-PUBLIC TELEVISION NAL TELEVISION STATION IN YOUR AREA?

1 :

17710

ACCORDING TO OUR INFORMATION, THE PUB4rC
TELEVIS 0 STATION(S) IN YOUR AREA ISARE)
CHANNEL S HAVE YOU EVER HEARD OF
'CHANNEL S

WHAT CHANNEL IS THAT?

DON'T KNOW
1

ONLY CH'S NOT ON CARD 1

1 GELS ON cAao ..40k

R0acrd sl;t ckcsnsts mint& ansd
:114stS , =

TES

4IO/DK

W=cept
tistid an CIO

Aak

.Skip sa

2.4 not
policed scrips,

CHANNELS
UNATDED

NOTE. CABLE TV OR
CITT OF ormoTH

Q.23
CHANNELS

- -AVM

Zar= romainikg ques ticns yas chanwsZ Ri

HAVE YOU EVER 'WATCHED ANY PROGRAMS
.-CHANNEL ." THE ByELIGJELEvisto
STATION?

Awes 11
OtAwAtt 2

.L- -disk 4.4
NO
DK

1 Sip to: Q.7

THINKING ABOUT A.rfaLCAI SEVEN -DAY WEEK. INCLUDING' AND SUNDAY, ABOUT HOW
,,,,,MUCH TINE DO YOU SPEND WATCHING PUBLIC TELEvIsioN.J..wou0 YOU SAY THAT IN 'A TYPICAL

WEEK YOU...

DON'T WATCH-AT ALL I

YOU WATCH LESS-THAN AN HOUR PER WEEK
OR YOU WATCH ABOUT AN HOUR OR MORE PER WEEK
DON'T. ...... . .................. (

-
D. .THINKING ABOUT LAST WE.7. INCLUDING SATURDAY AND SUNDAY, ABOUT HOW MUCH TIME DID. YOU

SPEND WATCHING. PUBLIC TELEvisioN...-wouLo YOU SAY THAT You..,

DIDN'T WATCH AT ALL
YOU WATCHED LESS THAN AN HOUR
OR YOU WATCHED ABOUT AN HOUR OR .
DON'T Know

OAN YOU TELL HE.PLEAsE, WHAT PROGRAMS
YOU _WATCHED ON E=4c Mail=

dEiS

2 9

PAST WEEK

VIEWER
NONVE4WE3 2



7. ARE THERE ANY CHILDREN -UNDER 12 leRs OF AGE,
Lima IN YOUR HOMEY

ot, THEY (NEE HF SHE) EZE1 WATCH PROGRAMS
ON CHANNEL

WHAT PROGRAMS DO THEY (DOES HE/SHE)
WATCH ON CHANNEL _7

Ask Q. 3 HO.. .2 I -

OK...; I

5,( fa Q.

YES... -Ask Q.1 NO Sks"p
CANNOT
OK... 0

To,

Q10

10. IF WE THINK OF PUBLIC TEEVISION'AS CHANNEL, (A CHANNEL) WHERE THERE ARE NO COMMER A

WHAT IS YOUR IMPRESSION AS TO WHERE PUBLIC TELEVISION OBTAINS ITS FUNDS FOR OPERA ION

Probst WHERE ELSE DO 0U THINK PUBLIC TELEVISION OBTAINS ITS FUNDS FOR OPERATION?

PUBLIC TELEVISION STATIONS (LIKE CHANNEL ) SOMETIMES MAKE APPEALS
ON THE AIR FOR FINANCIAL SUPPORT FROM THEIR VIEWERS. HAVE YOU EVER
SEEN OR HEARD, ON TV. AN APPEAL FOR FUNDS TO SUPPORT THE PUBLIC
TELEVISION STATION./ '

YES
NO
DK

How go you FEEL ABOUT A PUBLIC TELEVISION STATION APPEALING, ON THE AIR, FOR FUNDS FOR ITS

SUPPORT7....Probo; HOW ELSE DO YOU FEEL ABOUT ON-THE-AIR APPEALS?. .

,

Ask i PT7 ahanne4 is maned in 2.14 or 23. Otherwto AO to .2.13.

13. I AM GOING TO READ YOU A SERIES OF STATEMENTS wHICH PEOPLE HAVE USED TO DESCRIBE PUBLIC`

TELEVISION FUND-RAISING APPEALS. PLEASE TELL ME WHETHER YOU STRONGLY *MEE, AGREE SOMEWHAT,- .

OR DO NOT AGREE AT ALL WITH EACH STATEMENT. .Toad .is E, sr4rting lc Aid 'E.'

STATZMV
A e'L

, AT A --All 4

.

__.

A. IN GENERAL, PEOPLE HAVE LITTLE oB.JECTIQN TO '

FUND-RAISING APPEALS ON PUBLIC TELEVISION

B. REQUESTS FOR MONEY ON TV ARE IMPORTANT IF
PUBLIC TELEVISIONAS TO SURVIVE -

A

C. CAMPAIGNS ON TV. TO RAISE FUNDS FOR PUBLIC
TELEVISION ARE ENJOYABLE

D. IF PUBLIC TELEVISION IS HAVING TROUBLE
SUPPORTING ITSELF, IT CAN'T BE VERY G O O D. . . . .. . . .

E. APPEALS FOR MONEY MAKE PEOPLE UNCOMFORTABLE
BECAUSE THEY, DON'T' FEEL IN A POSITION TO MAKE
CONTRIBUTIONS TO PUBLIC TELEVISION .. ..... . .. . ...... .

F, PEOPLE SOMETIMES AVOID WATCHING PUBLIC TELEVISION
BECAUSE THEY DON T WANT TO BE ASKED FOR MONEY. .... ..

G. PUBLIC TELEVISION SHOULD BE SUPPORTED taikul
By_THE GOVERNMENT AND SHOULD NOT REQUIRE 00NATiONS..

1. . .

.

....I...

.'..

.

..

.... 2....

2

2....

2

.

.. . . .3.....

3

9

..B

14. NOW -THAT YOU HAVE GIVEN YOUR REACTION TO SOME STATEMENTS ABOUT FUND-RAISING, IS THERE ANYTHING -

YOU WOULD LIKE TO ADD ABOUT 'How y012 PERSONALLY FEEL ABOUT RAISING FUNDS FOR PUBLIC TELEVISION

ON TV oppropr,os., probe; How ELSE DO YOU FEEL ABOUT RAISING FUNDS FOR PUBLIC TELEVISION

ON Tv

15. CONSIDERING. ON ONE HAND. THE PURPOSE OF TELEVISED APPEALS FOR FUNDS TO SUPPORT
PUBLIC TV AND. ON THE OTHER HAND, PEOPLE'S OBJECTIONS TO THEM, DO YOU AGREE'

OR DISAGREE THAT THESE APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGRAMMING ON

PUBLIC TELEVISION.

30
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NOW IX'S TURN TO RADIORADIO NOT TELEVISION. .

AIMANY RADIO:STATIONS BROADCAST RADIO NETWORK ?ROGR
WOULD} YOU PLEASE TELL ME WHETHER YOU HAVE HEARD 0
Read deo,ruieq 2o Ida

S IN ADDITION TO THEIR OWN LOCAL -FROG
EACH OF. THESE RADIO NETWORKS aeFoRg.,

q. L5: HEARD OF:
717ZW-7

YES VO KNOW

ABC' INFORMATION RADIO 3

ASS RADIO NETWORK

C. NATIONAL PUBLIC RADIO

D. MUTUAL BLACK NETWORK

E. NBC RADIO NETWORK

F. ABC CONTEMPORARY RADIO`

O. MUTUAL BROADCASTING SYSTEm...... -- -

2

2

3

WOULD YOU PLEASE TELL me WHETHER YOU HAVE HEARD OF EACH OF THESE RADIO NETWORK A
FogE...aeod tide. 4mArting s't add '7.7

Red ,

CBS - MYSTERY THEATRE

3. FOLK FESTIVAL USA

ALL THINGS CONSIDERED

PAUL HARVEY NEws........ '' ''' .

OPTIONS IN EOUCATION-- '''''''

. METROPOLITAN OPERA EROADCASTS.

VOICES IN THE WINO

THE WORLD TONIGHT

:-EARPLAY

(Ask for sacking onsw rd
dbOgg,)

0,172 OAR)) OF: .-'!ER -LTST NED TO:

YES

1,

1

am IT
NO .K,NOW

L:0211::

YES KNOW

2 3.

2

1

''''' 1

1

' . . 1

1

1 2

ie 2.17) HAVE YOU EVER LISTENED To (2soord

PUBLIC RADIO STATIONS DO NOT HAVE ANY COMMERCIAL ADV ERTISING AND ARE SOMETIMES CONSIDERED TO
3E EDUCATIONAL STATIONS. wE ARE PARTICULARLY INTERESTED IN THE PUBLIC RADIO STATIONS THAT
IDENTIFY THEMSELVES WITH THE NATIONAL PUBLIC RADIO NETWORK, KNOWN AS N-P-R. ARE THERE ANY SUCH
PUBLIC RADIO STATIONS IN YOUR AREA?

TEES I- AsA 2.
HO 2 I:rths r ors sta:oms =Y4.1;4_ :tit orsa, .20A. ,

DOWT 3 none ere tvAilOLA, *Aip t a 4A

20. ,00 YOU HAPPEN TO KNOW THE STATION CA 7-LETTERS OR THE NUMBER ON THE DIAL OF ANY OF THESE
STATIONS? (17 " WHAT ARE ,1q-LEY.

2

Don't )cr.cw

A. ACTUALLY. THE CALL LerreRs OF THE PUBLIC RADIO STATION('
RECEIVED IN THIS AREA ASSaCIATED WITH N- -R ARE (34c-4_
SC4t7i3MX/n '72Fcr=-=1 HAVE YOU HEARD (rmAr STATION/
THESE srArtams)f

20B. HAVE YOU ;VER LISTENED ro (THAT Sr
STATIONS):

Y OF 1SE

/1

31

Aware u.naided..1
Unaware. . .. 2

None a ah3.....3

to or gwro $04V4Vt$

Fo

2 -2+114 0079.0C:4,
9.708

-ono t:dsm:ad oorrouTly,
Itatttitg,:tat!l4t1a;

ockarwiss. .0(4 qA-

NO
DON":

-Ask

txtp t



20C. HAVE YOUI.ISTENe0 TO r STATION/ANY OF-TH
STATIONS) IN THE PAST, DAYS':

,

20D. ARE'YOU USUALLY A ReOULAR'41STENER FO (THAT,
STATION/ANY OF MESE:STATIONS) &ACM WEEK?

ns
...... .2

DON'T KNOW...1

1,

NO 2

DON'T 3

WHY DO YOU LISTEN TO rHE PUBLIC RADE
LISTENING TO THE PUBLIC ammo STATIC

WHAr_attlER REASONS S DO YOU HAVE FOR

GOING TO READ A LIST OFReASONS
_ TELL e HmerHgR IT HELPS DESCR

A PERSON:MIGHT- LISTEN TO PUBLIC.RAD(0. FOR EACH '0
41y YOU LISTEN. .74c4 Se4rViNt 2* Rod ."2.'

G.

TO HEAR SPECIFIC PROGRAMS -01* A.

NO,A0VeRTISING commeniaL: 02

PREFER THE PROGRAMMING ON PUBLIC RADIO TO THAT WHICH'
IS AVAILABLE ON THE COMMERCIAL, STATIONS .,. ... .

ARTS PROGRAMMING-

PUBLIC AFFAIRS PROGRAMMING

NEWS PROGRAMING... . . . . .. ....... . ... .

EOUCATIOV OR .INSTRUCTIONAL PROGRAMMING 07

TO HEAR A SPECIFIC PERSON

MUSIC PROGRAMMING-

NONE

.=

DON'T KNOW

..am liomo 42174 9. 22A

YOU SAID YOU LISTEN TO PUBLIC RADIO TO HEAR SPECIFIC PROGRAMS. WHICH
PARTICULAR-PROGRAMS WOULD THEY DE -- WHAT ARE THE NAMES OF THOSE PROGRAMS?

. YOU SAIO YOU LISTEN TO PUBLIC1AQI0 TO HEAR MUSIC PROGRAMMING.
TYPe,OF MUSIC DO YOU LISTEN TO. ,

HAT

23. HOW SATISFIED ARE YOU WITH WHAT is AvAILABLE TO LISTEN
TO ON PUBLIC RADIO THESE DAYS -7 OULD YOU SAY YOU ARE;

24. WHAT <INDS OF PR

VERY SATISFIED
SOMEWHAT SATISFIED

. NOT SATISFIED AT AL
OK

WOULD YOU LIKE TO HEAR 4 OP ON PUBLIC 3AD

25. WHAT KIND! OF PROGRAMS WOULD Y LIKE TO HEAR LEA OP ON PUBLIC RADIO?

32



26. HAVE YOU EVER-HEARD ANY PUBLIC RADIO STATION ASK ITS
LISTENE5S ON THE AIR, IO CDNTRIBUTE FUNDS FOR ITS
SUPPORT,

27. HAVE YOU EVER BEEN'ASKEA BY-ANY PUBLIC RADIO STATION TO
CONTRIBUTE FUNDS FOR ITS SUPPORT, EITHER BY MAIL OR
J N,ANY HAY OTHER THAN ON. THE AIRY

. .,....2

28i. SOME PUBLIC RADIO STATIONS 00 APPEAL, ON THE AIR. FOR FINANCIAL SUPPORT FROM THEIR LISTENERS.

I AM 'RING TO READ YOU A SERIES OF STATEMENTS WHICH PEOPLE HAVE DEED -TO DEECREEE THESE PUBLIC
-'1RADIO FUND-RAISING APPEALS. PLEASE TELL ME WHETHER YOU STRONGLY AGREE, AGREE, SOMEWHAT, OR
DO NOT AGREE AT ALL" WITH EACH STATEMENT. Read ;t:e7, aren7 Aa Re- 'T.'

w RNT, S ----TATT --
AGUE_ SONATTA: A. -

*.-.

_ __ _

A. IN GENERAL, PEOPLE HAVE LITTLE OBJECTION TO
FUND-RAISING APPEALS ON PUBLIC RADIO,............... ..1.. 2... . . ,..-3,... .,.$

B. REQUESTS FOR MONEY ON PUBLIC RADIO ARE
IMPORTANT IF PUBLIC RADIO IS TO SURVIVE.. .. .. . .... . -...1.....7- . -- -..3.. ,..

--- C. CAMPAIGNS ON AIR TO RAISE FUNDS FOR._
PUBLIC RADIO-ARE ENJOYABLE .. .... . ..... ... . . .,.

s -

..1.. 2:. ....

. IF PUBLIC RADIO IS-HAVING TROUBLE '

SUPPORTING ITSELF. IT.CAN'T SE VERY GOOD - --....I .......R

--- E. APPEALS FOR MONEY MAKE PEOPLEI-UNCOMFORTABLE
BECAUSE THEY 00 T PEEL IN A POSITION TO .

MAKE CONTRIBUTIONS TO PUBLIC RADIO .._......2...-...A:

F, PEOPLE SOMETIMES AVOID LISTENING TO PUBLIC
RADIO. BECAUSE THEY -NWT WANT TO BE ASKED FOR MONEY 2

G. PUBLIC RADIO SHOULD SE SUPPORTED ToTALLy BY THE`
GOVERNMENT AND SHOULD NOT REQUIRE DONATIONS ,

2

29. CONSIDERING. ON ONE HAND,::THE PURPOSE OF BROADCAST APPEALS
FOR FUNDS TO SUPPORT PUBLIC RADIO AND. ON THE OTHER HAND,
PEOPLE'S OBJECTIONS TO THEm, 00 YOU AGREE OR DISAGREE THAT
THESE-APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGRAMMING
ON PUBLIC RADIO ?,..

30 IF YOU CONTRIBUTED-FUNDS TO A PUBLIC RADIO STATION OR TO
A PUBLIC TELEVISION STATION, WOULD YOU CONSIDER THAT:TO
BE YOUR CONTRIBUTION TO PUBLIC 2RoADCASTING, DR w!QuLD
YOU FEEL YOU SHOULD CONTRIBUTE SEPARATELY TO'EACHI
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AGREE.
D:SAGRER
DK

- ONE -R!BUTION TO
PU34Z: 3ROADCASTING..1

SERARATSLY...... ... , . I
OK . .. ....S

Win



THANK YOU. I HAVE ONLY A FEW REMAINING QUESTIONS WHICH ARE STRICTLY R PURPOSES OF
CLASSIFICATION....How MANY PERSONS, loci-WING,
CHILDREN AND ROOMERS. ARE CURRENTLY LIVING IN
YOUR HOME....DOES THAT INCLUDE YOURSELF?

WHAT WAS THE LAST GRADE YOU ATTENDED
IN SCHOOL?

E.

AND YOUR AGE IS? 17f nea

ags aarsgoriss.

WHAT IS YOUR OCCUPATI
OF YOUR 'WORK ?'

road

THE NATURE

WHAT INDUSTRY DO YOU WORK?

F. ARE YOU THE CHIEF 'WAGE EARNER IN
YOUR HOUSEHOLD?

WHAT (S YOUR RELAIIONSHIP TO THE
CHIEF WAGE EARNERI

H. WHAT IS THE OCCUPATION OF THE
CHIEF WAGE EARNER?

I. IN WHAT INDUSTRY GOES HE /SHE WORK?

J. HOW MANY CARS, IF ANY, ARE THERE
IN YOUR HOUSEHOLD?

N. 15 YOUR CAR EQUIPPED WITH AN FM
RADIO:

L. HOW MANY OF YOUR CARS, IF ANY,
ARE EQUIPPED WITH AN FM RADIO?

M. 00 YOU OWN OR RENT YOUR HOME?

N. IS YOUR TELEPHONE NUMBER LISTED p wo

0 IA

DK

GRADE SCH COLLEGE :GRAD.. . . . .5

1-3 YRS. HS.. . 2 COLLEGE POST'GRAD....5
H.S. GRAD.. . . R OTH _ .7
SOME c044Ear 4 :EPTA 3

DK/NA...

YES I

(Skip SO
NO.

(A4k 0
DK
(Skip :9

0--Ask
1--Ask

2-.49k C
3* Ask

DK/NA..3--Ask .V

TES...1--Ask M v OK/NA..3--APk M

......1. ...... .2. ..... 3

GK/NA-

IN THE CURRENT TELEPHONE DIRECTORY?

IS THAT BECAUSE YOU HAVE RECENTLY
MOVED QR DO YOU HAVE AN UNLISTED
NUMBER?

P. WOULD YOU DESCRIBE YOUR RACIAL
OR ETHNIC BACKGROUND AS:

HAVE YOU EVER MADE .A DONATION TO
PUBLIC TELEVISION, EITHER IN RESPONSE
TO A TELEVISED APPEAL, MAIL. OR SOME
OTHER KIND OF APPEAL'

A. AND WHAT ABOUT PUBLIC RADIO? HAVE
YOU EVER MADE A DONATION TO PUBLIC
RADIO?

S. WOULD YOU ESTIMATE THE TOTAL
INCOME OF ALL PERSONS IN YOUR HOME
TO 3E:

SEX OF RESPONDENT:

MOVED.......2 UN

)ak

WHITE 1

BLACK 2

SPANISH
ORIENTAL'-'" OK/NA.......

PES

2

0KiWA 9

DK/NA 3

UNMER 35,000 1

$ 5.000-3 3,300 2

410,900-314,300...,3
315,000- 513,300 , -4

321.300-324,300.,,,5
525,000- 529,300....3
$30,0134 DR 0VER...
DX/NA

THANK YOU, YOUR COOPERATION HAS BEEN VERY HELPFUL,
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